
Faculty of Culture and Tourism  

  
The specificity of the master's program in Culture and Tourism at the Faculty of Culture and Tourism is 
the fact that it is mul9disciplinary. Master studies in Culture and Tourism offer a unique combina9on 
of cultural, sociological, economic and managerial disciplines. This approach allows students to 
understand the complexity and impact of cultural tourism on the local and global community.  

Since tourism is one of the fastest growing industries in the world, the Master's degree in Culture and 
Tourism allows students to get involved in this growing sector and acquire the necessary knowledge 
and skills for a successful career in this field. The Master's degree in Culture and Tourism teaches 
students how to develop tourism in a sustainable way, taking into account environmental, economic 
and sociocultural factors.  

The Culture and Tourism program allows students to explore and understand the cultural heritage of 
different regions and countries, which includes the study of tradi9ons, customs, language, art and 
history, which contributes to the preserva9on and promo9on of cultural heritage. This program 
teaches students an innova9ve approach in cultural tourism, including the use of technology, digital 
marke9ng and crea9ve strategies.  

The specificity of this program is that it provides opportuni9es for interna9onal experience, since 
students have opportuni9es for study trips, exchanges and coopera9on with universi9es and 
organiza9ons around the world, which create interna9onal connec9ons.  

  

Culture and tourism- curriculum  

I semester  

  
1. History of ideas  
2. Research methodology  
3. History of the art of Montenegro  
4. Crea<ve industries I  
5. Intangible cultural heritage  
6. Sociocultural anthropology  
7. Chinese history and religion  
  

II semester  

  
1. Culture and globaliza<on  
2. Research methodology and presenta<on of 
research projects  
3. Ethnography of the Mediterranean  
4. Cultural heritage as a func<on of tourism 
development  
5. Crea<ve industries II  
6. Museums and material cultural heritage  
7. Chinese art and literature  
  

III semester  
  
1. Philosophy of digi<za<on  

2. Research methodology III  

3. Project management in culture and tourism  

4. Cultural tourism  

IV semester  

  

  

MASTER THESIS  



  
 

 
 
 
 
Contact person: Aleksandra Gogic  
Address: Oktoih 1, 81000 Podgorica, Montenegro  
Telephone number : +382-(0)20-410-777  
Fax: +382-(0)20-410-766  
Email: Lt@udg.edu.me   
Email: aleksandra.gogic@udg.edu.me  

 
 
Interna5onal hospitality management  

– VATEL  

  
Master academic studies "Interna9onal Hospitality Management" are realized at the Faculty of Culture 
and Tourism as part of the study program Vatel – Interna9onal Hospitality Management. This academic 
program was founded in coopera9on with the Azmont Investment group and the Vatel Interna9onal 
Business School for Hotel and Tourism Management from France. The Vatel group currently has 55 
schools in 33 countries on 4 con9nents and over 39,000 alumni and is one of the leading higher 
educa9on ins9tu9ons in the field management, tourism and hotel industry in the world. The quality 
of the Vatel School's work was officially confirmed in 2016, when it was officially declared the best 
hotel management school in the world by representa9ves of the hotel industry.  

          

5. Crea<ve industries in culture and tourism  

6. Anthropology of travel and tourism  

7. Chinese society and culture  

8. Planning and organiza<on of cultural events  
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 "Interna3onal hotel industry and management" - VATEL – 
curriculum  

 
 

 
 
  
Contact person: Sanida SaboPc  
Address: Oktoih 1, 81000 Podgorica, Montenegro  
Telephone number : +382-(0)20-410-777  
Fax: +382-(0)20-410-766  
Email: vatel@udg.edu.me   
Email: sanida.saboPc@udg.edu.me   
  
 

I semester  

  
1. MARKETING STRATEGY  
2. ECONOMY OF TOURISM AND HOSPITALITY  
3. FINANCIAL ANALYSIS  
4. TAXATION  
5. HUMAN RESOURCES  
6. FOREIGN LANGUAGES II – (English language)  
  

II semester  

  
1. CATERING STRATEGY  
2. ECONOMIC LAW  
3. COMPUTER SCIENCES  
4. OPERATIONAL AUDIT  
5. BUSINESS STRATEGY  
6. FOREIGN LANGUAGES 1 – (French language)  
7. Professional prac<ce  
  

III semester  
  
1. OPERATIONAL MANAGEMENT  

2. FINANCIAL MANAGEMENT  

3. MARKETING MANAGEMENT  

4. HUMAN RESOURCE MANAGEMENT  

5. BUSINESS STRATEGY  

6. FOREIGN LANGUAGE  

  
  

IV semester  

  

  
VIBG (tutoring)  

FINAL DISSERTATION (tutorship)  

FINAL DISSERTATION (oral defense)  
MANAGEMENT TRAINING (6 months)  

  


